
Client experience I
National Sign Shop

Challenge:

A regional sign manufacturer with a national franchise-type name was  

concerned about the perception that prospective customers would consider  

his business a franchise, and therefore, not motivated to provide a  

top-notch customer experience and service. 

Solution:

Threlfall Marketing Group determined that an issue leading to the perception  

of franchise was the simple fact that an “s” was at the end of the company name  

“National Sign Shops”. The first order of business was to alter the logo to  

eliminate the “s” and focus on the word “shop” over national, without diluting  

the brand equity already built by the company over the course of their two  

decade history. The company’s website was also modified to reflect the  

personal image the owner wanted to convey.

Results:

Perception almost immediately changed within the prospective client prospect base, resulting in additional leads and subsequent sales for 

those companies looking for a local sign vendor with community ties.



Client experience II 

Sterling Trustees

Challenge:

The two principals of Sterling Trustees, both coming from a competitive  

firm, wanted to establish an identity that set them individually and the  

credibility of their business apart – especially considering Wealth  

Management and Trust is a highly competitive market with very  

discerning clients.

Solution:

Threlfall Marketing Group initiated the relationship with a brand  

DNA study, helping us understand Sterling Trustee’s immediate and  

long-term objectives followed by development of brand identity  

materials and communication vehicles including logo/tagline,  

stationary, signage, website and brochure ware. 

Result:

Sterling Trustees received the branded materials they required to differentiate themselves from their previous organization and other 

national competitors. They have since used their new likeness to create new relationships and leverage old ones.



Client experience III 

Positive Physicians Insurance Company

Challenge:

Positive Physicians Insurance Company had uniquely positioned  

them self in the insurance marketplace by offering privately-owned  

medical practices in PA annual malpractice insurance as much as  

20% less than national competitors.  However, their awareness in  

the medical community was low and opportunity for entry limited.  

They required a new brand identity and message that caught the  

attention of targeted practices.

Solution:

Threlfall Marketing Group repositioned the brand message within the  

existing website while changing the brand template with a logo upgrade  

and color pallet. New imagery was also placed throughout the website  

and brochure ware to better showcase the brand and the image  

they wanted to portray.

Result:

Positive Physician Insurance Company has retained Threlfall Marketing Group for the past four years to further develop their brand and 

increase their penetration in the marketplace.



Client experience IV 

Kistler Tiffany Benefits

Challenge:

KTB, among the regions’ largest employee benefits consulting firms,  

was looking to develop a new brand associated with a segment of  

their business. This brand had to reflect four distinct services  

they were offering mid-large sized clients. 

Solution:

Threlfall Marketing Group created The Diamond Solution, a four  

star approach to a unique employee benefits program that distinctly  

communicated each of four unique service offerings.  A new logo  

was established as well as brochure ware and associated  

acquisition marketing materials.

Result:

The Diamond Solution was one of the most successful brand  

launches the company had ever experienced and three years  

later, is still being used as a flagship brand.



Client experience V

IBS Framework

Challenge

Known primarily as a premiere regional printer, IBS Direct was looking  

to create a new identity as a direct marketer with a speciality in  

one-to-one marketing communications. 

Solution

Threlfall Marketing Group used existing brand recognition for IBS Direct  

to create a new foundation in one-to-one marketing, titled appropriately,  

Framework. From logo development to a microsite, Threlfall Marketing  

Group developed marketing materials for the entire program, including  

a whitepaper to address its unique benefits.

 

Results

Framework has just launched and is creating a regional buzz with  

interest from several prospective clients within its first 60 days of launch.
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